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Welcome to the 
2016 Drive Sober or Get Pulled Over Campaign 

August 19-September 5, 2016


National Drunk Driving

Enforcement 

It’s About Saving Lives
Summer will be over before we know it. Traditionally, the Labor Day holiday has become the symbolic farewell to long, warm days, celebrated by cookouts and parties with family and friends. Unfortunately, the holiday weekend has also become a time of year when lives are tragically lost to drunk-driving crashes. The National Highway Traffic Safety Administration wants to make sure this busy travel period is only filled with happy memories. We need the support of local law enforcement to help stop alcohol-impaired driving during Labor Day, and every day. Please stand with us during the national drunk-driving enforcement campaign August 19 through September 5, 2016, as we remind drivers to Drive Sober or Get Pulled Over.

Because of you, our law enforcement, this message can reach countless drivers and help save lives. The Products for Enforcement Action Kit (PEAK) contains all the material necessary to help you successfully spread the message: Drive Sober or Get Pulled Over. This enforcement messaging will allow you to reach more drivers, letting them know the enforcement period begins August 19. The high-visibility enforcement model has two equally life-saving components: spreading the message and increasing enforcement efforts.
Why the Campaign Is Important
Mothers, fathers, sisters, brothers, grandparents, cousins, friends—there are endless reasons why drunk driving proves devastating time after time. According to NHTSA data, on average, over 10,000 people have died each year (2010 to 2014) in drunk-driving crashes. This is a staggering loss of life, and one that is completely preventable. August 2014 represented nearly one-tenth of the year’s vehicle fatalities, with 962 people killed in drunk-driving crashes. What’s most telling is that the 2014 Labor Day holiday weekend (6 p.m. Friday, August 29 to 5:59 a.m. Tuesday, September 2) made up 17 percent of all drunk driving fatalities that month. The stats are clear: Labor Day weekend is deadly, and partygoers who decide to drink and drive are not considering the consequences of their actions. 
Let’s look more closely at the statistics for the 2014 Labor Day weekend: during that period, 40 percent of all crash fatalities involved a driver with a blood alcohol concentration (BAC) of .08 grams per deciliter or higher. The nighttime proves to be the most deadly: during the holiday period, 83 percent of drunk-driving-related deaths occurred during the hours of 6 p.m. to 5:59 a.m. Bottom line: we still have a lot of work to do. That’s why the Drive Sober or Get Pulled Over enforcement campaign is critical to public safety. 
What’s in the 2016 PEAK? 
NHTSA Law Enforcement Call to Action: The Drive Sober or Get Pulled Over national high-visibility enforcement campaign is only possible with the dedication of law enforcement officers. Use this message to remind your team why their efforts are so important. 

Drive Sober or Get Pulled Over Timeline and Future Dates Flyer: Share these important documents internally so your team is aware of key campaign dates and can strategize accordingly. 

Earned Media: Customize and use our prepared press releases, op-ed, and fact sheet with talking points to get the word out to drivers in your area about Drive Sober or Get Pulled Over — or use these documents as guides to create your own promotional and educational material. 

Social Media: Customize or copy-and-paste these sample Facebook posts and Twitter messages about drunk driving and the Drive Sober or Get Pulled Over campaign. Social media is an excellent way to make sure the message gets out to the greatest number of people.
Crime Crash Clock: See why the Drive Sober or Get Pulled Over campaign is such an important way to fight crime and save lives. This simple and powerful graphic compares the frequency and consequences of crimes and crashes.
NHTSA Reports: NHTSA uses hard data and years of research to shape enforcement and outreach efforts. Check out the statistics on impaired driving; you’ll be reminded why this campaign is an important effort.
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